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MSc Design and Digital Media with merit 
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BA Design and Ceramic Art  GPA:85/100   
First-class schoolarship (2009-2010) 
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ATA Creativity Global
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Example destinations for students’ admission: Royal College of Art, Centre for Digital Media, Rhode Island School of Design, etc.
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Began in early 2020, this independent, consecutive study is based on the teaching practice of speculative design through one-on-one tutorials and workshops. With over 
60 undergraduate students having completed the course so far
Explored the value of speculative thinking and methods in teaching and learning
Designed an interdisciplinary applied course module with speculative methods at its core
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Designed course modules
led students prototyped:Immersive interactive practices for non-native English speakers’ language learning, A VR game helping students to understand the Taoist 
Philosophy,A speculative design about future education based on virtual reality
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Multi-media Interactive Installations, Immersive narrative methods, Design Fiction, Collage, User Experience Research,System design
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The Department of digital media art and visual communicaiton

���� �����������
���������
The Department of digital media art and visual communicaiton
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Conducted a complete field study and secondary research on the ecotourism industry in western Hubei Province
Carried out the modificatioin design of souvenirs to incorporate local ethnic craftsmanship and the use of local ecological raw materials to reduce costs and increase 
sustainability.
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Researched the immersive narrative method  
Designed the prototype of vr interactive skit
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Collaborate with the team to investigate issues related to user experience of Wuhan urban rapid transit system
Participated in the design of the interactive information display interface of the bus station 
Participated in the design of public installations
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Research Centre of Contemporary Public Visual Arts, Hubei Institute of Fine Arts
Core Research Base of Humanities and Social Sciences among Post-Secondary Institutions in Hubei Province

Yu Wang 

MA Product Design with distinction GPA:90/100
Award: Outstanding Master's Thesis：A research on Taoist Aesthetics in the Design of Black Glazed Tea Cups in Jian kilm
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2018-Presnet

2020-Presnet

2019-2020
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received interviews for promotional articles;
attended live streaming and online activities;
increased the retention rate and conversion rate of the potential customers.
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